Social Media Findings & Recommendations
18 Priority Offices
Prepared: May 14, 2026
Benner & Townsend Dentistry  Winder, GA
Findings
1. Facebook: active page at facebook.com/drsbennerandtownsend – NO ACCESS
1. Instagram: no confirmed practice account found
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager 
1. Create a dedicated, practice-branded Instagram account
1. Begin regular posting on Facebook — page exists but content consistency is unknown
Peach Family — Fort Valley  Fort Valley, GA
Findings
1. Facebook: active page at facebook.com/PeachFamilyDental
1. Instagram: no confirmed practice account — Facebook only
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Create a dedicated Instagram — Facebook-only presence limits reach with younger demographics
1. Promote the practice on Instagram with before/after and team content
Lake Mary Dentistry  Lake Mary, FL
Findings
1. Facebook: active page at facebook.com/lakemarydentistry
1. Instagram: is this their page? https://www.instagram.com/stevehochfelderdental/
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Link facebook and Instagram – Instagram login needed
1. Verify or create a dedicated Instagram account — current candidate does not match practice contact info
1. Once confirmed, cross-promote scheduling link across Facebook and Instagram
Lake Shore — Saint Cloud  Saint Cloud, FL
Findings
1. Facebook: active page at facebook.com/Lakeshore-Dental-Care-129837000424717
1. Instagram: No page found
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Create a practice Instagram account — location tags alone do not build a social following
1. Use Instagram to drive awareness in the Saint Cloud community with local and patient-focused content
Moskowitz Cosmetic, Implant & General  Concord, NC
Findings
1. Facebook: active page at facebook.com/MoskowitzDental – NO ACCESS
1. Instagram: page found: https://www.instagram.com/moskowitzdental/ 
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager
1. Link facebook and Instagram – Instagram login needed
1. Cosmetic and implant practices benefit greatly from visual before/after content
1. Instagram is especially effective for this specialty; it should be a priority channel
Oakwood Smiles  Oakwood, GA
Findings
1. Facebook: active page at facebook.com/OakwoodSmiles
1. Instagram: confirmed at instagram.com/oakwoodsmiles
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Strong social media presence overall — focus on posting consistency and engagement
1. Consider running location-targeted Facebook and Instagram ads to grow new patient reach
Pryor Family Dentistry  Lebanon, TN
Findings
1. Facebook: active page at facebook.com/PryorFamilyDentistry – NO ACCESS
1. Instagram: confirmed at instagram.com/pryorfamilydentistry
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager 
1. Link facebook and Instagram – Instagram login needed
1. Well-established on all social platforms — prioritize content cadence and patient engagement
1. Consider patient review campaigns via Facebook to boost GMB and Yelp ratings
Ressler Dental  Delray Beach, FL
Findings
1. Facebook: active page at facebook.com/resslerdental – NO ACCESS
1. Instagram: found this page: https://www.instagram.com/resslerdental2/ 
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager 
1. Link facebook and Instagram – Instagram login needed
1. Create a dedicated Instagram — Delray Beach / South Florida market responds well to visual dental content
1. South Florida is a competitive dental market; Instagram presence is important for differentiation
Riverside Dental  Jacksonville, FL
Findings
1. Facebook: active page at facebook.com/riversidedentaljax – NO ACCESS
1. Instagram: confirmed at instagram.com/riversidedentaljax
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager 
1. Link facebook and Instagram – Instagram login needed
1. Strong presence on all platforms — focus on content consistency and local engagement
1. Consider location-based Facebook and Instagram ads targeting Jacksonville neighborhoods
Smile Center of Orlando  Winter Park, FL
Findings
1. Facebook: active page at facebook.com/smilecenterorlando
1. Instagram: confirmed at instagram.com/smilecenteroforlando – PAGE NOT LINKED TO FB
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Link facebook and Instagram – Instagram login needed
1. Excellent social media presence across all platforms
1. Invest in a consistent content strategy to maximize the strong existing channel footprint
Smile Gulf Coast  Gulfport, MS
Findings
1. Facebook: active page at facebook.com/SmileGulfCoast
1. Instagram: no confirmed practice account — Facebook only
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Create a dedicated Instagram account — Gulf Coast communities are active on Instagram
1. Promote the existing scheduling link on Facebook and a future Instagram account
Southern Oak — Conway  Conway, SC
Findings
1. Facebook: active page at facebook.com/southernoakdentalconway – NO ACCESS (have access to a southern oak of Greenville)
1. Instagram: no confirmed practice account found
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager 
1. Create a dedicated Instagram — the Bluffton location has one; Conway should match for brand consistency
1. Use Instagram to showcase the Southern Oak brand identity across both SC locations
Beaches Periodontics  Jacksonville Beach, FL
Findings
1. Facebook: page exists under Dr. Darryl Field's personal name — not the practice brand (NO ACCESS) 
1. Instagram: account exists (instagram.com/drdarrylfield) but is Dr. Field's personal handle — no separate practice account
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager 
1. Link facebook and Instagram – Instagram login needed
1. Create a practice-branded Instagram for Beaches Periodontics separate from the doctor's personal account
1. Migrate or supplement the Facebook presence from the doctor's name to the practice brand
1. Personal handles limit content strategy and transferability if there are future provider changes
Alpharetta Periodontist  Alpharetta, GA
Findings
1. Facebook: active page at facebook.com/Alpharetta-Periodontics-447130512796007 – NO ACCESS
1. Instagram: no confirmed practice account found
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Gain full-control of Facebook page and business manager 
1. Create a dedicated Instagram — Alpharetta/Atlanta is a highly competitive market where Instagram presence matters
1. Periodontic practices benefit from before/after implant and gum treatment content on Instagram
1. This office has the most overall gaps — social media buildout should be part of a broader digital setup sprint
Parkway Periodontics  Augusta, GA
Findings
1. Facebook: page exists: https://www.facebook.com/profile.php?id=61557447376798 
1. Instagram: no confirmed practice account — Facebook only
1. Google My Business: listed
1. Yelp: no confident listing match found
Recommendations
1. Create a practice Instagram — periodontic before/after content performs exceptionally well on the platform
1. Claim and optimize a Yelp listing — no confident match currently exists
1. Ensure the Facebook page is branded consistently with the practice name and location
Sandhills Dental Rehabilitation Center  Southern Pines, NC
Findings
1. Facebook: no page found
1. Instagram: no confirmed practice account found
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Find or create a Facebook page and correct the broken link on the website (korinne can’t find on site, only linkedin)— this is the top social priority
1. Build an Instagram presence — dental rehab and specialty practices can showcase patient outcomes effectively
1. Both major social platforms are currently non-functional for this office
Van Scoyoc Periodontics — Southern Pines  Southern Pines, NC
Findings
1. Facebook: active page at facebook.com/PerioNC — shared with Sanford location
1. Instagram: confirmed at instagram.com/perionc — shared with Sanford location – NOT LINKED TO FB
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Link Instagram and facebook – Instagram login needed 
1. Strong social presence — coordinate content strategy across both Southern Pines and Sanford locations
1. Link Instagram and facebook 
1. Consider whether location-specific content or separate accounts would better serve each market
1. Focus on posting consistency and patient engagement on existing channels
Aiken O&FS  Aiken, SC
Findings
1. Facebook: page shared with Augusta-GA location (Aiken Augusta Oral & Facial Surgery)
1. Instagram: account shared with Augusta-GA location at instagram.com/aaoralfacial
1. Google My Business: listed
1. Yelp: listed
Recommendations
1. Evaluate whether Aiken warrants its own Facebook and Instagram accounts separate from Augusta for local identity
1. If maintaining shared accounts, ensure content addresses both markets and both locations explicitly
1. A shared handle can dilute local relevance — consider a location-tagged content strategy at minimum
